xylem
FERI AL =

R TT I BERER M i . BEORBRNILIZ B A /] LT AR (SR8 “F8”7 . “TA” , YRR
"7 YERIFIEE AR M R A (SRR BRI 7 B R D, JFEC TR IE IR AL %
g

ABSALF ] B R B TR BA TR (Bl . K g LR BRATIAE Wt _E OR3P 485 (A N Bl P SR B 4
it ABEFA S ARSIl B S B . I E AR R iE S S R

AR

TR LLAE B
FERBCE U A RGBT I FATG HIE S (G “PD SR O sUi EiRek Tigfedlicdk:

AR R R FATHI R, AR B S R340 A B 1P il 5
In RS MR IR R AT, B PR SR A I vl T B R It Ak 5
AR A A DRIPU B 2 T g AR AME S, FATR R 2 b7 552 T HSER I 5 B i B s
RIS o

o I, MABIRALE A EIRMRIZMT, DU FERM B s Mg ik . R B (N
BERATIT LSS R R — B TR BRRERERL M/ A T PR, 55, Hiht, BiES
. FE AT bt AR K S 352 545 R

2 B AR A B N B

HATERE R N B, LUE:
o HHTIRATHINLSS, CFE SR AR TR I i B 55
o TAERIEAT RIATIUA 7 i AR 55 (K08 117 308 4845 JE B B
o JEATHATHIER LSS
o YERPIFCCIEIRATR P A B RS
o LRI ) A
o IRAUEPIRFSEIEHESTATHNL S K F

WRPEE VA HER, JATH T LR JURAS R AR R e . A AR 2 2 A8 S AN Kl -
o SERFFECRKSEME——IRA TR ZALPLE RN AN K UE RO SRS, R AR S5
IBBIHUHRCR, JFIRI AR A R AN ER, A P S IRATZ T L 55 0% R AR AL 7 SR
o JBATHR ST BRI H N ANBE DUBAT AR SR . A EDRIF XA EOR . kR4

AERRE A Y []
o RBBWERRHEBF — RN ER VT m R IZEREHER, BRI RIS

R AL R O T B BERR G AT I BURYE LR FER{E B R EAT B
o ETEEEFE——RAVCIE RN NEE CLORS ORIl ) 22 42 AR IRVEAT J9: fR9P A4
P AR 7, sEATE S BCRIATR RS s IFLES AR T K5 .

FATA IO 157 AR AR FIEAR R B (I I R KT B S AL R 3, AT 2l S A .

W
=



xylem

AT L 8 S 5 BATNL NS0, ST AR W P i E A D AN, (HaR R 52
PERLEREE B N B, — S REVT RETCIRAE T o I R ER IR B LR, E 1O N Bt FRATAT RETE i 4
RIEERA RS, 5 kAT AE 5 sl R BEIRA TU X A B R E 15 R .

FESEBR 5% F Cookie MG ?

B 73 AN/E 1P ik, FESRERRAE U7 I BATRI Rk F SRS RE S . A sICRME BB R Ik
fn btk EAE S AR T ERAR AL . X IUE S YR EATTYS R AT AR TR R A . E R
FE, FATER AT BN A St R . JRATIEL ‘cookie”  HARBUMEBRL PIZRERR
A — RIIAFK D HTE. BRI TR PR R ERER ORI IRE B, R R

e Cookie
Cookie F& /NI SCAR SO, 2448 U5 n) I sl B 0] W 2% 2 6 0T 28 20 65 1 e I R R . FR S BR A
Cookie HfifR M ¥E DIREIZAT IR it R (5 S, B3 7 U A B DL T A AR s P 2 R
DX sty AT PR3 3l DA LR P =08 U7 e X iE, S PSR AR R A R SS . FRSEER{E Y Cookie 43
R

H % Cookie CERIPE(E Bl R E/F)——tHH N IEES 14 Cookie. i 14 Cookie i H {5 Btk
175 B L N AT i LA AE F P U i 9 3k B ) e A2 5 P AR DGO {5 2. TR 4 Cookie A2 IS
PR SRS R, P DG P I T ) Y 2 J B R

Fr A Cookie (FrAMEAS HAid st 7 ) —— R A7k At Cookie Bif7fi#% Cookie. ¥/ 11 Cookie
WCEE FH P RS S, LS Xl ) WA T A R0 P e 4 5 P ks () =47 - 457 A1 Coookie W A 3 H
Wi, 1EA OB E 2 O R B R T, K — B I B A

E—StELLN, 2 P AEYT R E i, Cookie RIE I CRAFFH P B UFHE T 1Ok BARS . K
H8 73 ELIBC A 2 B 35 RF Cookie, EEH AT B Ao b 2% (14 ¢ B LU R Cookie Bl 1E B 2%
% Cookie. C(HIRE I ERH) FATEREEITEME, REEREA VN Cookie, AT
RETCIE 78 708 FH BESRBR TS (3L A I 2 D E

o MG
FATM G —LER TS A “PIZRAERR 7, AR N HIERMARSE . RERARZEANEI GIF. PZ{ERRE
BTMITER—FM/NERR, SVFSECRBE AL N IEE ARG S, O8N 80 A (5 57 0 DU
i 1P kit T URL 4 0] B 8] s 00 568 1 T gl e e R 28 DL R e 55 =05 L L1 Cookie H 1
E AR JRAT A 0 46 A5 AR VR A Y T B AR Cookie, AT 1 Al A2 R 2% 1 - 4B
S ENFATH R o

N7 Z Mui GRS, A S msiE H HAEE . 3. Adobe. Omniture. Rubicon & 5| 2 f 3¢
FEIT 5 20br. A Cookie LA RARZE . UbAh, WuiILfE 43 # 74T (Google Analytics),—#K A3k 2 7
PR X35 734 IR 2% ("Google"), X — IR 5%t f# ] Cookies. Cookie A& it o¢ T F 45 F s A5 8 (f
5 IP shhb) K AR A SR E RS A . A FZAE ST IR T B, R AR 1 R AL
ity 5 99 32 35 B A P AR O HI AR 55 o IRARIE R BOR B = R B WOHZ(E BT AL FE, Mt nl k%5 Bk
LECY Sy

JiTf Cookie MM ZEFRICERIE B ARG RN BCE . BHIOHERMER:. BT RENFE . IP Hikk, &K
PSR DRl B ) DA SR A B S — R AE R . A S EEEA . Hihk, RE S i T AT .

T BT IRECE 245 M FH 5 B, xyleminc.com DL HSEEMI G R 45 . 204, 44K Cookie
FIbRZs, L.

W
=



xylem

T 2 RS SR R RS (1P Mk, BTA). HATL BMEERSE)

Cookies

P Fa i

N NEE LA

Google Analytics

Facebook

Twitter

Google +1

LinkedIn

Xing

YouTube

Google Adsense

Google Analytics Remarketing

M

Google AdWords 54 i

BrightEdge

Lead Forensics

LinkedIn Insights

Marketo Tracking

Mouseflow

N TR S =05 EAL T 3R A — 2L Cookie, AU4EIE IS 5 1 4% IR B AN HEAT — 26 5 2% Cookie
%R, 517 Digital Advertising Alliance, Network Advertising Initiative, Digital Advertising
Alliance-Canada, European Interactive Digital Advertising Alliance, B¢{#i %57 DAA 2 HAhF2 5 app
MRERE.

FRIEERER: P, FRAOTMIMIGERECE REM S SRR (55,

AA T W5 =07 BRI AR

o RAMRAEEAER, BATRZA NBER AT IR, SO AR BURF B IR 2 R ZE R T

o FRATAIRE 2N A N KA B A5 H 0 2% 0 sl (1 T 1 R 12 45 BESRBR AR I T R R At A 5

o AT RES FA5 B TR LK VEBR MU VEAT AL B5 18, B xR E B BR R &
BYEAE, IR T REER, BB SRR E R TE T

o FESRERA G155 = J7 AT A 7 Uy 1) i P SESRBR M st SR TSR S Nt BRAE T2
Al S BEE 4 AT NERBORE A H = B4, ZEE T AR B8 A FEH E L%
HERE A SR B A — A5 R

o FESBCRIUE 2 A H5 M N B 2 AT ORE IF U Tk B A, 1 75 23RO 2R A5 B A 3%
SRERA T NBE =T Pk A E . BATRT A R . BB AR B At MY 55 S Iy 1R 43
T (045 J2 AASE X 85 10 3 0 £ £ ] 7 50 i (A AT TIA DA B T 0l 55 75 2 1R B 077 BOAR 5% 7
SR 55 A5 K

BETTWhERE

e
=



xylem

FERER A 2l A GE 2 A SR S IRA AR A R - A AR B ALk 35 ORI TT IR Wl . AEIXAPIG LT, 3K
AT LA FH IR S s 7 AR P R AL B (1) P9 5 BRL A AT AN RS AR BT A

AT WATES HAAE . 118, BUCEE R A SR

WRAEIE AR, RSB A TR FE B a1 N B AR 1A 20 AR . A BROCIBC 5 1 5 [ B R Al [ ¢
AL AR S5 3R AR, FRATTAEIR L8 [ SR X (AR P BinAE D AT 7 M 32 5 50 Bodls Or 97k F AN [R]  H
JURTAE R SR AN X A PR AR R o BRATTARIE 2 RO 5 [ A% A 4R Ad A K Ry 8Tl AR IRR S S =071
G ARMIKIMZGEIX (EEA) 315 [F A1 HAb AR KRN 2R 5F X5 IR 45 B %16, BATHZIEEREL (EUD 1
ORyE&B) A (AL FGEND) A/ B G5 B AR R MESR BERrRE AR SS (n: SAT & D RALEER
AN NEHE . AR A HE, T DO PR i 5 BRI, T EIRA TR &8 % e R
PRI

TEHIBUR

MR & HIE A, BRI EBA B L NBHE AT A DU S A A SRR FLSEPE R
FAZTARI . HiM . ARIE L o A L e 7o VR AR B IE L8 NHE OBUR] CFE o VRS A AN 52

A BN R . AliEE datasubject.requests@xyleminc.com Bt &A1 iEER, RIEEH
VEAREDRE Y, BRATTAE R ELAR B e N

i 2

RFBAVE AP D NE, AT UR L
o WHEHEM. WREAHALREUEMRHEEL, AHEAERATHEBEIERRE 3R
FfE BRI R, TSRO B X A HUH T D S s i PR R BERI R AT
o Cookie FRIEIAR 1756 25 ) Ui & s i i () 150 B LA 22 3% 5 3& ) Cookie JF 2 IR DL R4 A vk .

24 T I AR B A A N B
o FEIRERIUAE T SEHLCER H IR DL T A S5 303 1) A £ B A S N K

FATWIRPERE B ZE

FEIERAEAL B AL 35 52 At A5 A5 B A P AT AR HE I B SR o JATHE S A it v i A5 24 1 22 4
PHE T R FRATAE PRl SRR AR R R IR O A FRATIE SR 5 B B OR DR B MRS R R i
I R RN P SK7ee o

FERBBER (MR ZEFHMEITR) » WB NG RANEBR PR E OL, R AR 8 R AT 32
ANIE Ao

A B2 F)

FORBA R T35 (i S IFOFED MRS AR S R IEEH EOREER, AER EH AR . AFHEIIN
AR ER IR, AT T [ FRATT R 3t DL SE SRR R FR AL CR Y 1 0t . n SRR R R, kAT
SAEA T W _EAATA R B I SR A R R R B R

B PTER R BT

o U BRI A FE BE BERATT A S AN N B i A BEAE AR AT T B ), v A I S +1-914-323-
5700 ¥ H, T4 data.privacy@xyleminc.com 5k 2 FATH 43R 57 2 I R AL VE L 45 .
o VR W BT HR.

H
~
=



xylem

BiThx 1, 202041 H 2 H

i

=



